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    Moving on to slide 12.  Before we begin, just a second.  

>> Okay.  

>> Recording started.  

>> It is now 2:00 and we will begin the session.  

>> Great.  Good morning or afternoon everybody depending where you're coming from today.  We're really excited to have everybody join us for one of our 90‑minute webinars.  I'm really excited to introduce our speaker today.  Someone I look up to greatly.  Today we're going to talk about digital accessibility, best practices for inclusive technology.  Our presenter today is miss Lainey Feingold, a disability rights lawyer.  She also focuses greatly on digital accessibility and she's an author and an international speaker.  And I'll now turn over the floor to Miss Feingold to introduce herself and begin the webinar. 

>> Thank you, Claire and thank you to the ADA center and Transcen.  You guys are super organized and on time.  I want to give a shout out to everyone who is on the call on the webinar platform because if you're here, you really need to think of yourself as part of a global movement, trying to make sure disabled people aren't locked out of the digital world.  So thank you for that.  And there's a lot going on the digital space and we're going to start with lots of information, but just a little about myself because when I'm listening to a webinar I always like to know a little more about my speaker.  I'm on slide 13.  I've been working in this space, I'm a lawyer since 1992.  Mid '90s which dates me and I'm starting to embrace the idea that there are elders in the disability community that I'm learning to identify with and figure out how we can make sure so much knowledge is passed on to all the new people who are in the space.  So I started in the mid '90s working on ATMs to make sure they talked for blind people and we did that with bank of America, Wells Fargo and Citibank and instead of filing a lawsuit, we wrote letters to the banks on behalf of blind banking customers said we have a problem, blind customers can't use your ATMs and rather than sue you, we would like to work in collaboration.  That turned into this process known as structured negotiation.  It's a way that the disability community, not just me but other lawyers and advocates have worked on disability issues.  Out of those cases came the very first web disability agreement in the United States that bank of America signed in 2000.  You'll hear as we go through I'm skeptical when people say it's a gray area we don't know what to do.  B of A took a leadership position back in 2000.  It worked, it wasn't just luck.  It turned out that when people approached in collaboration, they are more likely to be collaborative.  So last year I wrote a book about it, it's called structured negotiation, a winning alternative to lawsuits.  It's not just for lawyers.  It has lots of stories about the blind communities who worked on structured negotiation and give tips and tools and lectures and stories about how you can use it in your life.  I did is the publisher for a discount on this book for people participating on this webinar.  They agreed to the 20% discount.  I have no control over the price, but if you're interested in the book, the American bar association publishes it and you can use the code LF legal 20 for a 20% discount.  So in addition to doing structured negotiation and writing on it, I have taken on a role as legal updater.  We're going to be talking about what's happening in the legal space, what best practices are coming out of that.  And I just want to make sure people know that I'll be talking about cases that I haven't personally worked on.  I'll be talking about some cases, not all cases.  But I think it's so important that we all are able to talk about the law in a way that's motivating and not fear‑based.  And that's really the reason that I've taken on this third role as legal updater.  I want to give you my Twitter and my e‑mail address.  If you have questions, we're going to have a little time for questions during the webinar, but probably not enough so you can write me by e‑mail.  If you don't hear from me and you write to me by e‑mail, please write again.  Because I really try to answer every e‑mail I get.  My Twitter is @LFlegal.  I'm a big believer in Twitter and my e‑mail is lf@lflegal.com.  

    Two pieces of fine print I want to give you.  I'm going to be mentioning a lot of cases or settlements, structure negotiations, law, and I know it's hard on slides to get the full information.  So I do legal updates on my website.  The website is LFLegal.com there's a high level navigation tab called legal updates, and in those legal updates, which I do, you could call periodically or sporadically, I do them when I can, and you will find links to the cases, press releases, settlement agreements, a lot of what I'm mentioning here.  So that's a really good resource that I offer to the community.  LFLegal.com and legal updates.  Lastly in the fine print, even though I am a lawyer, nothing you're going to hear today should be considered legal advice.  If you have a legal issue either as an advocate where you think you have a web accessibility barrier that you want to look at or if you're a school or a company or government agency and you get a claim against you or a letter, you need to talk to a lawyer and get legal advice in a lawyer‑client relationship.  That's not what this is.  This is to give people language in the legal space and to be able to talk about it from a position of empowerment instead of fear.  

    So with that, I want to go over some basic terms.  A lot of people signed up for this webinar, you're all champions and there's a lot of diversity in terms of where people are working and what their knowledge base is.  So I'm going to try to give this over in a way that whether you're a brand new beginner and interested in this or you've been in the trenches for years, that you'll be able to take something away.  So basic terms, I'm going to go to slide 16.  First thing, what is a11y.  And I realize that even though we talk about accessibility, often isn't accessible.  It's either pronounced A‑11‑Y or ally, is a short‑term for accessibility.  The reason there's 11, because there's 11 letters either between the A and the Y or the whole word.  I forgot to count them.  You can pronounce it ally, you can pronounce it accessibility.  I like using it because in some ways it creates a community because people who use it are working in the space.  On the other hand many people aren't familiar with it so that's why it's in the basic terms here.  I also want to say that throughout the presentation I will be using the phrases disabled people and people with disabilities interchangeably.  I know when I'm in individual conversation obviously I go with what the person I'm talking to prefers, but I'm in a webinar here in my office and I don't know what each of you prefers.  But I do know that the disability community is in this situation right now where some people prefer one, some people prefer the other.  So I just want to mention that because I gave a webinar a couple of months ago and someone said that disabled people instead of people with disabilities.  There's a lot of good stuff on this if you're interested in language and you can look that up.  In this webinar I'll use both.  That's on terms.  We're going to move to slide 17.  

    What is digital.  A lot of times we talk about website accessibility.  Which is important.  That's not there is to digital access.  I might use web access as a shorthand, but when we're talking about digital access and when we're talking about what the law is saying about digital access, we're talking about websites, we're talking about mobile apps, we're talking about kiosks, electronic documents, books, platforms.  Anything really that is digital needs to be available, useable by people with disabilities.  So it's really good to broaden the thinking about what do we mean when we talk about digital and what is remember access a shorthand for.  

    I'm going to move to the next slide which is slide 18.  What is digital accessibility.  This is not from a legal definition or from a court or from a law.  This is how I think about it.  The quality of technology, again all the technology we just talked about, mobile, kiosks, learning platforms, library systems, the quality of technology that allows disabled people to find and read the content, interact with the content, fill out forms, sign up for things, search, navigate through the technology, you know, ATMs how do you get from the log‑in screen when you go to the ATM to withdraw cash, you have to be able to navigate, interact.  Creating accessibility is also for the makers who have disabilities.  All these things, finding reading content, interacting, navigate create, independently and with ease.  So the basic idea of digital accessibility is about the quality of technology that allows disabled people to use it.  And I have the word people here in a different color as emphasis, because really digital accessibility is about people.  And I think that's what I have on the next slide which is slide number 19.  This is a quote from Tim Berners‑Lee who was the founder of the web.  And he said the power of the web is in its universality.  Access by everyone, all people.  Access by everyone regardless of disability is an essential aspect.  This is not something new that somebody said in 2015.  This is what Tim Berners‑Lee said in 1997 when the disability initiative was launched.  That is our background to dive into what is happening in the legal space today.  I want to start with first principles.  The first principles is the idea, what does it boil down to.  What is the one thing we can remember about an issue that will lead us on a path to make sure things are accessible.  And really the first principle of accessibility is that disability is about people.  And that's why slide 21 has a picture which I got from mobility international USA site, disabled women sort of happy optimistic high‑fiving picture.  Accessibility is about people.  At its core you are going to go a long way.  

    Who are those people?  As lawyers we often refer to people as clients.  Web developers, I know this call has a wide range of people listening.  Users, clients, students, employees, customers, patients, whatever role you're in whatever your job is, however you define your people, just dawned on me during this presentation, the web developers talk about users and we talk about clients.  It's really that we remember that accessibility is about people using technology that we can stay on the right track with what the law is requiring.  

    So why because accessibility is about people, accessibility is a civil right.  And that is another first principle that all this legal activity is flowing from.  Accessibility is a civil right of disabled people.  I illustrate this with a slide from a march running up to the Americans with Disabilities Act with a big banner disabled people marching says injustice anywhere is a threat to justice everywhere.  Martin Luther King quote, it's good for this week where we had the holiday.  Accessibility is a civil right.  Why do we say that?  One we say it because it's about people.  On slide 25, another sum‑up first principle.  With accessibility there's participation, there's inclusion and equality.  That's again we'll talk in a minute.  Yes there are a lot of cases, yes there's regulations.  But at the core of the legal system being involved in accessibility, it's because with accessibility there's participation, inclusion and equality.  And without accessibility, as I have on slide 26 here, people are left out.  People are excluded and people are discriminated against.  That picture with the sad woman looking into some place she can't get into.  Accessibility is about inclusion.  It's really why we're all in this space.  

    Another.  Accessibility is the right to information.  Without accessibility, education, transit, retail, health care, voting.  There's been cases on all these issues in the legal system, either settlements, structured negotiation, lawsuits, finance, sports, community.  In the 21st century, in 2018, people cannot get the information they need unless the digital space is accessible and that's why the law is involved with this.  

    Accessibility is about participation.  You know, sometimes you think about the law and it sounds so far away and obtuse.  But at its core laws that protect the civil rights of disabled people are the right to participate in education, private sector, public sector.  Accessibility is also a civil right because it's about confidentiality, security and privacy.  If you have information on a website about health care, or about finances, and a person cannot access that information independently, confidentiality, security and privacy is compromised.  And I always mention this, because everyone seems to understand you don't want to have a website that has a big security hole in it or that someone has to, might lose confidential access to their health care information or their social security number.  But when there isn't accessibility, a blind person, for example, has to ask for help.  And they can't confidentially get the information.  So that's another aspect of sort of the big picture why is the law involved as a civil right.  

    Really quick some barriers to access.  This is just for some of you who are new to this whole issue.  For people who can't hear, one of the key barriers is lack of captioning.  On video there's been a lot of action in the legal space around captioning and that's because more and more of the web is based on video.  Especially education and learning, entertainment.  So if you don't have captioning, a way to access captioning, then you are keeping people out who are Deaf or hard of hearing.  Again, it's about inclusion and exclusion.  If there's no captioning, there's no inclusion for Deaf people.  For people who can't see, which has been the focus of my, would, pictures with no alternative text, no audio description.  If you use color only to convey meaning, then people who can't distinguish color are excluded from that information.  If you have to use a mouse to get to content, if you have poor coding practices.  These are just some of the barriers for people who can't see trying to use technology, digital technology.  

    For people who can't hold the mouse, which can be a wide range of people.  I have this picture illustrating on slide 33 with a woman using a mouth stick to use a keyboard.  Many people can't use a mouse.  Accessibility is not just about blindness and deafness.  It's about a whole range of disabilities.  There's a website that many of you are familiar with I'm sure, webaim.org and they do a good job of explaining the different issues that impact people with disabilities using primarily websites but also mobile apps.  

    Another space of barriers, again when you're thinking about your people, your students, your customers, your patients, it's this wide range of people that need accessibility of your digital services.  There's more and more attention being drown to people with cognitive and other disabilities and I use a picture here of a teapot where the spout and handle are on the same side.  So if you pour the teapot you would get water all over your hands.  This is from a book cover designing of every day things.  Basically all the issues that affect people with cognitive disabilities or many of them, have to do with is good design.  If you go to a website and there's too much noise and not enough white space and it's not clear how to get from one point to the other or there's a million links on one page, these are all barriers to people with disabilities.  

    So how does the law fit in to all this?  That he is the big picture background, but how does the law fit in.  So those of you who have seen me present before know I like this image as the pocket.  Before we dive into the specific cases and the laws, I just want to emphasize one place the law fits in is in your pocket, is in all of our pockets.  Because as accessibility champions and advocates, whatever role you're in, I saw the list here, many people, many different roles, it's heartening.  You all have to be able to talk about the law in a straightforward way which is why I start with the whole civil rights and people thing.  Because actually what the law boils down to, how can you use the law in your job to get what you need.  Maybe it's more money from the supervisor, maybe it's more attention or maybe it's some precious real estate on the home page.  I think the legal ‑‑ what's happening in the legal space in digital accessibility can help all of us and hopefully help you do your job better and how can we learn to talk about the law and shift from fear to motivation and that's really the goal of putting the law in your pocket in a way not that's overwhelming or frightening, but as a way that we can talk about it in a productive and useful way.  

    So on slide 37 I have my legal math for access.  Basically the equation is this.  We have the foundation of laws and regulations; we have advocates who are using that foundation; we have strategies, which is the way advocates are using them, and when the strategies are good, and the advocates are careful, then we have accessibility wins.  So we're going to talk about each of these elements.  The foundation, the advocates and the strategies.  And that's on slide 37.  Thanks for the reminder.  The math equation is on slide 37.  

    So let's move to the legal foundation, which is moving to slide 38.  What is the legal foundation that supports access.  And I have this illustrated with a very two parts of the picture I chose for this.  One is that it's cement bricks, not bricks, I don't know what that's called.  Big pieces of concrete being laid for a foundation and it's strong.  And that's because the foundation for accessibility in the United States and increasingly around the world is strong.  And we have someone using tools.  We have a person using tools to build that foundation.  And that's just a reminder that all the laws and regulations that we have are because of advocacy, advocates who brought us the Americans with Disabilities Act and Section 504.  So the foundation is strong and let's look at what that foundation looks like in the United States.  Moving to slide 39, I started here with the state and local laws because they often get overlooked when talking about the Americans with Disabilities Act or Section 508.  But there are many laws in the United States in individual states that support digital accessibility.  The picture here is the map of the U.S. with every state in a different color to represent the fact that every state does have different laws.  And sometimes when I talk to people and they ask me about this, they're surprised that we have all these states and each state can have a different law and we have the federal government and it depends on what part of the country you're in.  The federal government the courts are interpreting to be different.  But for the state law, some of the state laws if you want to look at in your own state, many states have requirements for state‑funded information technology, IT.  The idea behind that again is people.  When you're government and you're funding a program, a college, a voting system, whatever it may be, your obligation is to all people.  And remember that some of those all people have disabilities, then we're going to get accessible technology.  So state laws around state‑funded IT, which is kind of like 504s you can call them, state procurement, 508s, different states have requirements for purchasing technology, many states have antidiscrimination laws similar to the Americans with Disabilities Act that prevent public accommodations or government agencies from discriminating.  I don't use the word discrimination at the front end, but really when we talk about exclusion and lack of participation, that is discrimination.  So there are laws in states and causes coming out of some states that prevent discrimination against disabled people.  There are also local laws and there are some higher‑ed tech laws.  We don't have time in this session to go through every law that's out there.  I know Tennessee has a higher education, a law about higher education, digital accessibility.  California has a good requirement for accessible textbooks, community colleges in California have a very developed requirements for accessible technology.  California itself just passed a law in December that requires state agencies to have accessibility statements on their websites and other things.  New York City, there's local laws in New York City, New York City has a local law about a New York City website.  So when we're thinking about the foundation, it's important to think about what's available on the state and the local level.  So that was slide 39.  Moving over to slide 40, again we're on the foundation.  Federal laws and policies.  Also strong.  Of course we have the Americans with Disabilities Act which is our sweeping civil rights law in the United States that is all about inclusion and participation for disabled people in the public sector, in the private sector, in employment.  Those are the three big titles.  And as I said, you can't have participation and inclusion today unless you have digital accessibility.  And we'll see in a minute that courts are increasingly recognizing this.  

    The foundation in the U.S. is also strong, federally funded programs, 504, and I know there's a lot of education people on this call, and the education systems might be private, they might be public, they may be receiving, probably are receiving federal funding.  So these are other aspects of the foundation that are saying you can't use federal funds for a college or a classroom if you're not going to make those services accessible to everyone including your disabled students.  We are federal employment 501 for employees and 502 for contractors.  We have federal procurement section 508.  Many of you on this webinar know that section 508 has to do with federal procurement.  It's things that the federal government buys, which is a lot of things in the technology space.  And for 12 years the regulations under section 508 have been in existence longer than 12 years.  But for 12 years they've been trying to refresh them, so‑called refresh and make the regulations keep up with technology.  One of the things we'll see in the best practices is that the law is not as fast as technology.  So everyone is doing better who is embracing accessibility as a core cultural value as a business case.  Because the law takes a while to catch up, which is what we see with the federal 508 regulations.  But I'm happy to say that tomorrow, January 18, 2018, the refresh regulations are in effect.  So we're not going to do a whole section 508 thing here.  But I can just point you to a couple resources to look at it more.  Section508.gov is a good source.  They have a tool kit and they have interactive things to find out what do you need to do to make sure your 508 practices are consistent with the new regulations.  One of the big things they do, the 508 requirements is align with the federal guidelines.  That's important many of the vendors in the accessibility space are offering free webinars this month about section 508 and what it means.  Another part of the foundation, airlines have their own accessibility requirements for both websites and airline kiosks.  And those are both in the books and the U.S. Department of Transportation is enforcing them.  So that is all part of the foundation.  So the big question, and some of you may be wondering this already, is as I move to slide 41, the way these slides are being presented to you, I don't have the animations coming in separately.  What you see on this slide, it says ADA web regulations?  With a big no sign, a big symbol, red circle with a diagonal hashtag.  We don't have ‑‑ I'm fast because there's so much to say.  But I want to pause for the captioner and I'm going to slow down a tiny bit.  We do not have regulations under the Americans with Disabilities Act that specifically tell agencies, government agencies, private sector, how to make sure the digital space is accessible.  And in 2010, the United States department of justice said we want to regulates this.  And now it's 2018 and just last month the administration said, first they put the regulation on freeze and now they withdrew them completely.  So we don't have ADA web regulations.  But I have two things I want to say about that, in Tweet‑worthy form, because I think this is so important.  The first one is on slide 42 which says no web regs, no excuses.  I really can't emphasize that enough because the Americans with Disabilities Act, as we just saw, is a sweeping civil rights law that prevents discrimination, prohibits discrimination, requires effective communication, requires participation, and you cannot have any of those things without accessibility.  

    The U.S. Department of Justice for I think close to 15 years has said that the Americans with Disabilities Act requires web accessibility.  So I do feel ‑‑ I want to sort of reach out in empathy to those of you in organizations where it would have been so many easier to point to a regulation and say look, it says right here you have to do WCAG2.0, done.  But we don't have that.  But that doesn't make it that the ADA doesn't cover websites.  It means that if you have the extra guidance that would be helpful internally, but there is no question that the it's the accessibility standard.  We'll see that when we talk about best practices.  The department of justice has used it in the past and even as recently as last week they did a settlement agreement with that standard.  So the fact that we don't have web regs, yes.  It would have been easier for those of you who need to point to a specific regulation.  It might also have had an impact on the number of individual lawsuits there are because there would have been in people's minds more clarity.  But the truth is it's very clear now.  It's very clear that accessibility is part of the inclusion and the sweeping aspect of the Americans with Disabilities Act and we'll see in a minute a couple of examples of the judges who are agreeing with that.  So no web regs, no excuses.  And the other way I like to say it which I have on slide 43 is the web regulations are dead but the ADA is alive and well.  And that is just the truth of it.  And if you have to leave the webinar now, I would say one of the important take‑aways.  Because I know there's a lot of conversation about the web regulations didn't get passed.  In 2010 when they announced they were going to do the regulations, many of us did comments and I did public testimony and yes, it would have been nice.  But we don't have them.  It's not a barrier to a legal space saying yes digital has to be accessible.  

    So I don't know when we were going to do questions.  I don't know if you have any questions right now.  If you want to put them in or do you want to wait?  

>> This is Claire.  If you're willing to take questions we can take a question or two.  I have a few right here in front of me.  One of the first questions wants to talk about kind of the layout of the website.  They asked ‑‑ they thought that white space was bad for screen reading software, but white space can often be helpful for persons with cognitive disabilities and as a result what do you do when you have competing needs on a website.  

>> That's a good question.  You know, I'm not a web developer, and I'm not a usability person.  I was not aware ‑‑ I have never heard anyone say that white space is bad for screen readers so I can't really speak to that.  I think, and we'll see when we talk about best practices, is getting disabled people in for testing is probably one of the best things you can do to find out exactly how your sight is being used.  And it's something the department of justice has said is an important aspect of the best practices and the champions in the field do that.  So obviously you can't do a test.  Testing is a whole huge issue.  You can't test every type of disability against every browser or software operating system combination.  But if you bring in people from the top blind, deaf, cognitive, you'll get the kind of feedback that I think helps you answer those questions.  A good question.  I'm going to look into that white space issue.  

>> Great, thank you so much.  

>> Do you have another one?  

>> Just two more quick more comments.  Not related, but very popular.  People want to know the access codes to receive the discount on your book again.  

>> Oh, yes.  The book is on the American bar association website.  It's at shopaba.org I think.  And the access code is lflegal20.  All caps.  LFLEGAL20.  And I want to say a quick thing about LFLEGAL which is my website and it is my Twitter account.  And the reason it's LFLEGAL is because a blind friend of mine Josh who many of you may know, when I was come up with my website URL I was going to call it Lainey Feingold and Josh was like no one will know how to spell Lainey and no one will know how to spell Feingold and it won't fit on a line of braille.  This was before Twitter but it kind of became my brand.  I share that as another example of listening and learning from whoever your people are, your friends, your clients, your colleagues, your students, your professors because I wouldn't have had LFLEGAL, I would have had a website that no one can find.  I want to share that about LFLEGAL.  That is also the code, LFLEGAL 20.  

    So let's move on to slide 44, which again we're still in the foundation.  And I just want to say real quick the foundation is global and that you, each of you who are on this webinar, on this call, are really part of a global movement to make sure disabled people are not locked out of everything digital has to offer.  And I like to remember that.  I did a talk in Australia at the end of the year, and I wasn't quite sure how I was going to start and I just started, it just came to me as I standing there to say, you know, the experiences of people with disabilities in Australia or the U.S. or Canada or everywhere is basically the same.  Yes the laws are different, but basically access is access, inclusion is inclusion.  So there's a lot of ‑‑ I have three resources up here.  If you're curious or interested in the global outside U.S. aspect of all this.  The CRPD, which is the United Nations convention on the rights with people with disabilities, which you can look up online.  They have it's organized articles and two of the articles.  They're all great.  Two of them are very specific on accessibility and digital accessibility.  Article 9 and article 21, that recognizes that disabled people can't be included in a society without accessibility.  So that's the CRPD.  On the web accessibility initiative website, the web accessibility initiative is the organization responsible for the standards for the WCAG standards.  They have recently updated their international page.  I made a short link for it.  You can find it at bit.ly/WAI‑international.  

    I also do keep an international page on my website which is again LFLEGAL.  I made a short link it's bit.ly/LF‑global.  It's hard to keep up, a lot is changing.  Between the WAI site and my site, you're going to get a lot of international resources and some places to even look further.  The point I'm mentioning here is to say that strong foundation with the bricks is a global foundation.  

    Moving to slide 45, back to the legal math.  We have a foundation which we just went over.  And then we have the advocates and the strategies.  So the advocates and the strategies, without them, we would have a foundation with no building which I think is the next picture.  Without advocates you have the foundation with no building and without strategies you have the foundation with no building.  So there's basically three types of strategies for enforcing a law in the United States that has been effective in advancing accessibility.  Let me just do an aside here and say there are many champions of accessibility who are not waiting for the law as motivator.  And you know, many of you are those people.  And many of your organizations are those organizations.  So I don't really have an opportunity here to talk about all the great work that schools and companies and private sector are doing without waiting for the lawsuit or the structure negotiation or government complaint because this is a legal update.  Just remember when we're talking about strategies, there's of course so much internal best practices going on, we can talk about best practices in a, without waiting for the law.  The legal strategies for enforcement, which is what we're talking about here today, the legal strategies, moving to slide 49, I have a picture of a toolbox because the advocate's toolbox.  I'm a big believer in making sure you have the right strategy for the client's needs, for the issues you're dealing with.  I know there's a lot of concern out there with some of the legal strategies.  Some advocates and some lawyers are using.  We're not really going to get into the pros and cons of that right now or in this session, but just know there's a lot of different strategies and advocates and they have all collectively brought accessibility into the legal space.  So basic legal strategies in that toolbox which is a red toolbox filled up with tools, on slide 50 with three major types of legal strategies in the United States.  One is lawsuits.  I used to put this last but I can't put this last anymore because there are so many lawsuits.  Lawsuits can be filed in federal court, lawsuits can be filed in state court as we said before there's state laws around all this too.  There's federal agency complaints and there's structured negotiation and those have been the primary strategies that advocates and their lawyers have used to advance the civil rights aspect of digital accessibility.  So let's look at each of those and going to give an overview of those strategies and what some of the results have been and then we're going to do the best practices that have emerged from those strategies, as well as I said, from organizations taking on the mantle of accessibility for best practices without waiting for court.  

    So strategy 1, as I said moving to slide 51, is lawsuits.  There are foundational lawsuits, which I have pictures on here of the logos.  Netflix, Miami University, Target stores.  I have a voting button here and Scribd.  I call these foundational because these are some of the airier cases that established that ‑‑ earlier cases that established that the law has a place when talking about digital accessibility, that the Americans with Disabilities Act has a place when talking about the digital space.  In the legal update sections of my website, if you go back through the ‑‑ I've been doing the updates since 2014.  And you can find links to all these cases, Netflix was out of Massachusetts.  I call it foundational, because it required captioning and Netflix is a streaming‑only service.  There have been some issues around you have to be in a building or can it just be a website.  So Netflix was an important foundational case on that.  And in the legal updates you can find links to the court orders and press releases and some articles.  Miami University is one of many education settlements that really lay out best practices for digital accessibility in the higher‑ed space.  We'll talk about that when we talk about best practices.  Target was one of the first cases that said if you have a website, the ADA can be impacted.  That case had to do with, we had to have the store in order to have the website be covered by the ADA.  But as the Netflix case showed courts have moved beyond that.  Scribd again, web only, kind of a Netflix of books and magazines and the voting cases are foundational because they're so civil rights oriented.  More and more voting is moving online, voting information for sure, those are all some of the ways the law is getting involved in the lawsuits and those are all on slide 52.  Moving to slide 53, just a couple what I call the recent wins.  They have a girl with a thumbs up for these recent wins.  These are just a few on slide 53 I identify Winn‑Dixie.  These are cases against these companies where there's a lawsuit filed and the company chose to fight it.  Because you know that doesn't have to happen.  Structured negotiation doesn't just go one way.  If you're in an organization and you get a complaint, you have an opportunity to decide how do you want to handle this.  With these cases, Winn‑Dixie, hobby lobby, blue apron, metabolic art materials, 5 guys, CVS and Dave and buster's.  These are all recent court decisions.  The Winn‑Dixie case was the very first trial in the United States under the Americans with Disabilities Act to say that yes, the website of Winn‑Dixie needs to be accessible.  I wrote an article on this on my website called Winn‑Dixie wasn't paying attention and I draw it to your attention to say that in structured negotiation we worked with Safeway, the department of justice worked with peapod, a lot of these grocery trade manage scenes have talked about it yet Winn‑Dixie chose to fight.  That was a win for the blind plaintiff in that case.  It is currently on appeal so that's something we're watching for, the disability community I was involved in writing the brief to support the plaintiff appeal.  We can't spend too much time on these cases but I wanted to read something out of the hobby lobby court order and I love this.  One reason I love this.  I'll read it to you and tell you why I love it.  This is what the judge said.  It was a case in New York.  The rest of these cases, just to be clear, when you file a lawsuit, the company who or the government agency who the case is filed against gets a chance to go to court and say judge, throw this case out of court.  Before anything else is decided, it shouldn't be in the court.  And that's what's happening in these web cases, in these wins.  The judges are saying these cases can stay in court.  So we haven't had a lot of case development, in terms of what exactly it means once you stay in court, because most of these cases I would bet are going to settle.  But in the hobby lobby case, the company went to court and said throw this case out of court.  And the judge said today, Internet technology enables individuals to participate actively in their community and engage in commerce from the comfort and convenience of their home.  And again, this is a quote from the judge.  It would be a cruel irony to adopt the interpretation of the ADA that the company wanted, which would render the legislation intended to emancipate the disabled from the bond of isolation and segregation obsolete, when its objective is increasingly within reach.  

    I know that was a long sentence, but I love the idea of a judge saying it would be a cruel irony to interpret the ADA as not covering websites when it's so available and easy now to make a website accessible and the tools are there.  The judge who wrote that order is 96 years old.  I love that.  If he can get it, who can't get it.  

    And then in the blue apron, the judge said one other quote.  In a society which business is increasingly conducted online, excluding businesses that sell services through the Internet from the ADA would run afoul of the purpose of the ADA.  It would prevent individuals with disabilities from fully enjoying the good services, privileges, and advantages available indiscriminately to other members of the general public.  Again, core civil rights principles of inclusion and participation.  So that is a little bit of what's happening in those cases.  Again, as I said in the fine print part early on, I'm not talking about every case.  There are other cases.  There are other court orders.  One recent loss I want to bring to people's attention is a domino's pizza case which is on appeal.  In that case the judge did say if there's no regulations, you really shouldn't have a lawsuit.  It's an outlier.  Most of the judges are saying it doesn't ‑‑ I just read those two.  The fact that ‑‑ and there's great quotes you can read in the legal update I have about these cases, which you'll find in the legal update tab, one of the judges said basically it's ridiculous to wait around for regulations because it's been seven years and we don't have any regulations.  So these are the things that happen in court when companies and organizations choose to fight instead of choosing to work on accessibility.  

    There's more lawsuits coming.  There's more lawsuits, probably since I have put these slides together.  This is a picture of a college campus in October of last year.  It was announced there were seven lawsuits or eight lawsuits in one week against colleges and universities in New York around accessibility.  There's been a lot of lawsuits against credit unions.  I think it's up to 30 right now.  I'm not really going to comment on the strategy of that, why there's so many cases.  I will just tell you that the San Francisco federal credit union, they did a structured negotiation with its blind customers that a non‑profit handled out here, disability rights advocates, in 2016 they announced they were going to make their website accessible and their software platform for many credit union websites, owned by a company called Q2, that was going to be made accessible too.  So yes, there are lawsuits but there's also, against credit unions but there's also credit unions committed to accessibility.  

    Lots of lawsuits.  I have a roller coaster here.  The reason I have a roller coaster here is because when you have lawsuits, and when you have different judges all over the country in different states, in different federal districts, you're going to have ups and downs.  And it's important to see the big picture of that, something to put in your pocket is to not get distracted by that.  The number of lawsuits, according to the ADA title 3 blog which is a really good source.  I'll put the link, there's a slide with their website later on.  A law firm does a good job of accurately reporting to the best anyone can as far as I can tell how many of these lawsuits are filed and by their count there were 814 federal, at least 814 federal filed in 2017.  Again, I'm not telling you this to build the fear factor.  I'm telling you this because there will be some lawsuits don't get distracted by it.  There's a couple of big picture things I want to share.  So on slide 58, some courts are still saying, not many, but some courts are still saying you need a connection to a physical place before a website is going to be covered by the ADA.  Other courts are saying no you don't.  The picture braided threads over here because they call that a nexus, that there has to be a nexus like in Target stores if you went to the website to find out what was available in aisle 5 and what the store hours were, that was a connection.  But again many courts are saying no.  You don't need to have a physical connection because today, in 2018, services and activities are offered on websites that don't have a connection to a physical place.  So that's one big picture to think about.  

    But the other most important big picture is don't be distracted by court losses.  I have a bumpy road here because there will be some losses.  We can all hang up from this webinar in half an hour and a court case could come down that says the blind person loses.  ‑‑ yes, I just heard a beep.  

>> Just ignore it.  

>> Okay.  People still hear me?  Sock.  So don't be distracted by the court losses.  Because the legal roads are leading to access.  The foundation is strong.  Okay.  

    So let's move over to ‑‑ oh.  My summary on the court cases, spend money on access, not on lawyers.  I have a pile of money here.  I have a post in the legal update tab that is called this.  Again, you have a choice if you get a demand letter or if you get a lawsuit, yes.  You will need to contact a lawyer to talk about your strategies.  But money spent on access versus money spent fighting, I think the courts are going in the direction of accessibility and spending money on access not lawyers makes a lot of sense.  So that's my slide 60.  

    Slide 61 is strategy two.  Government agencies.  There is government activity, the department of justice under the Obama administration was a very big champion of digital accessibility.  They put up a web page that said ada.gov/access‑technology.  It was all there.  The state attorney general Massachusetts has been great champion of accessibility.  They talking about kiosks, they work with the national federation of the blind on an important case to make sure health care kiosks are accessible.  Department of ed is doing a lot of work in this space and the FCC also does work.  So government agency activity, up until last week, I think I would have said the department of justice hasn't really done anything in the space since the new administration.  However, last week as I have here on slide 63, on January 8th, the first agreement impacting web accessibility, the first settlement to come out of the new department of justice, was announced by the DOJ.  It was with the city and county of Denver and it was part of the project civic access, some of you in government may know about this project, where the department of justice makes sure that government agencies are enforcing the ADA and they did a lot of these project civic access cases before, but this is the first one as far as I know to be under the new administration.  It was last year, you can find it on ada.gov and the most recent updates.  They have a section.  It's long, but starting on paragraph 34 they talk about web‑based services and programs.  And they are using the same language they used in the previous administration along with best practices we'll talk about in a minute.  Denver having to have a web accessibility coordinator, became a consultant, provide policy, provide training, make sure third‑party vendor technology is accessible as well as what's created by the city of Denver.  So the government is still doing some accessibility and the foundation of what the government has done is extremely strong.  

    Okay.  So that's slide 63.  64 is the department of ed complaints.  Many of you who are in the education sector know there are a lot of complaints filed by an advocate.  Michigan, I believe 2,000 have been filed so far, mostly focusing on web accessibility, K‑12, higher Ed, state departments of education.  Again, the best practices which we're going to talk about in a minute ‑‑ basically these cases are settling with the best practices as part of it.  You can do the best practices without waiting for the department of ed to come.  

    Okay.  So the last strategy before we get to the best practices is of course my favorite strategy which is structured negotiation.  Strategy 3.  

    So just a few of the structured negotiation cases that I've worked on, which is on slide 66.  I have logos, not just me worked on.  Other lawyers as well.  

    The cases I've worked on was a high level navigation tab on my websites called settlements, and you can read pretty much all the settlements.  You can see them in alphabetical order, starting with 7‑11 because it's a number, anthem, Blue Cross, Bank of America and you can read the agreements there.  There's also a tab called topics and you can search for press releases about structured negotiation settlements.  It's kind of my favorite topic in all of my topics on my website which I encourage you to explore.  Because in structured negotiation we really work on win‑win and we don't issue a press release to say a company is doing something bad.  We wait until there's something positive and announce that there's something good.  And those of you who want to read my book ‑‑ I should have said about the book, in addition ‑‑ there's a 20% off discount, which makes the American Bar Association cheaper than Amazon, but I forget to say the book is also on book share, which is a library nor people with print disabilities.  And if you're a member you have all the books for free.  And it's also as of two weeks ago on the national library service.  So if you're a subscriber, you can also read the book, which is called again structured negotiation, a winning alternative to lawsuits.  You'll see in the book that one of the reasons that's so fitting for digital accessibility and disabled people is that it allows relationships and relationships and connection have been core to the successes, I think, of structured negotiation, in bringing disabled people to meet business leaders and developers so people can really understand not only how to see how people use technology, but what obstacles the companies might be facing.  Structured negotiation, just a few of the sort of foundational ones.  Major league baseball, we worked on their website and mobile app, they were a great champion.  Anthem Blue Cross we did their website in braille we can't forget as long as there is paper being provided, the content of the paper has to be made accessible in various for mats.  I have HEB because we did structured negotiation for talking prescription labels.  San Francisco credit union.  

    Slide 67, a few more, win‑wins.  Bank of America, the motley fool, E trade.  An example of how one person or few people inside, many of those people may be you and your companies, really made a difference in bringing E‑trade to the table and working on the accessibility of their trading platform as well as their web mobile.  Someone else did a structured negotiation with Lyft to make sure that that company was meeting their ADA requirements.  So that's all on page 67.  

    Again, legal math for access.  Foundation.  We talked about how strong it was.  The advocates and the strategies.  We talked about what the strategies are.  Lead to accessibility wins.  What is an accessibility win.  Good strategies make accessibility stick.  Again we're not going to have a discussion here about what people feel about certain strategies in use now.  But I do know that the good strategies make accessibility stick.  So I'm going to use the rest of the time to talk about the best practices that have come out of not just these structured negotiation or department of justice lawsuits, but also that companies on their own are using to really bake in accessibility so you can hopefully avoid the fear and hammer of the law and just use the law as a positive motivating thing in your company.  I often say that companies I'm negotiating with, we want accessibility to be part of your DNA, to be part of your core value.  So okay.  That's slide 69.  So let's start with slide 70.  Some of the best practices.  Make sure you're covering everything.  Web and mobile learning systems, platforms like I just said, if you're a finance company, you might have a trading platform.  You might have kiosks, there's a recent ‑‑ I'm going to do a post on my website, you can look for it next week, about kiosk settlements.  The reason I want to do it is because last week there was a settlement with one of the paper top ‑‑ you go to the restaurant, you don't have to talk to anybody, you order on a tablet, making sure those are accessible.  The best practices are making sure you're covering everything digital.  We had a case early on where we worked with a that had ATMs in their stores and they did a good job making them talking ATMs, structured negotiation, and I tell that story in the book.  And then like a year later they had a point of sale device that didn't have key pad and blind people couldn't independently enter that pin.  We talked to the company, it's like the right hand wasn't talking to the left.  So one of the best practices is making sure you're covering all digital.  WCAG 2.0AA is a standard.  Courts have recognized it.  All the settlements I've done recognize it.  Settlement agreements that other lawyers have done either in structured negotiation or after lawsuits.  WCAG 2.0AA is a standard.  Many of you know WCAG is being updated now to bring it more into the current.  I recommend you looking into that.  There's going to be a 2.1 and a long‑term effect.  But right now for policy, AA is the standard.  

    Having a web accessibility coordinator, really a best practice.  We could do an entire, entire conversation about where should the accessibility coordinator be.  Jeff Klein has a book called strategic accessibility and if you don't know it, decide where the web accessibility coordinator should be.  I usually say don't put it in the law office.  Because accessibility should be about creative and forward thinking and unfortunately my profession tends to be about, you know, risk and contraction and past.  So I usually say don't put it in a law office.  But it champions and companies be somebody in a law department.  So it's really the best practices are for everyone, but there's no cookie cutter approach to it and I think that's an important aspect.  You know your company or your organization or maybe you're just a small shop and there's no option or maybe there's many many options but have a web accessibility coordinator.  So the buck stops somewhere.  And if you need to hire an independent consultant, who should you hire.  It's really important to treat accessibility like you would any other business process.  So you wouldn't make an expensive contract without putting out an RFP and interviewing a couple of people.  Make sure that the consultant fits with your culture and is, you feel comfortable with the person.  So those are four of the best practices that are coming out of the settlements.  We have many of these things in the structured negotiation agreements that you will read on the website.  Many in other settlement agreements that are mentioned in the legal updates.  Okay.  So that's slide 70.  Let's move to slide 71, which I put in best practices higher ed.  Basically the higher ed best practices are the same.  But there's unique aspects to higher ed.  Just a couple of things here.  The technology, and these are again out of the settlements.  The two settlements I would encourage you to read both negotiated by the National Federation of the Blind who has done a great job working with higher ed higher ed space, the Miami university of Ohio settlement in October 2016, and the legal update in December 2016 on my website under legal update tab you can find the links.  So Miami University of Ohio and Atlanta community college which you can also find in legal update.  Those are good places to start when you see what's the universe of best practices in higher ed.  Having a technology audit and a fix, make sure you're covering web and ops video so important.  Library systems, course materials, learning management systems, training.  We'll talk about training in a minute.  Having an accessibility coordinator in the IT department.  These are all things, again, all best practices apply to everyone, but not a cookie cutter approach.  The more buy‑in that you have implementing these practices within your organization, the more they're going to stick.  That was slide 71.  

    Moving to slide 72, best practices training.  I gave training its own slide.  It used to just be on a bullet point.  But training is so important.  In the book I talk about a lot of these cases that I've worked on that started with a blind person calling on the telephone and, for example, we did work with all the credit reporting companies to have accessible credit reports.  And one of the advocates who's involved in the case called to get her free credit report and was asked well, can't your mother read that to you.  And the woman was like well, I'm 45 and my mother is dead, that kind of thing.  So training.  So many issues that I have worked on might have been avoided.  With proper training, proper escalation.  So many issues on training.  Who should be trained?  Anyone facing the public.  Even if you don't think they're ever going to get a question about accessibility, can be a very weak link in your program to avoid getting caught up in the legal issues.  So obviously people building your technology, buying your technology procurement.  It's hard to think of someone in an organization who doesn't need training about accessibility.  By whom.  My experience early on I worked.  Before I was doing video accessibility I did a lot of physical access types of cases and we did work on the candle stick park baseball stadium in San Francisco or football?  I'm not remembering now.  Anyway, that is where I learned long ago a lesson that bringing disabled people in to do the training can bring you light years ahead.  So training has to be good, it has to be real.  If it can be done in whole or part by a person with disability, all the better.  And check out your training.  I have a picture illustrated here on slide 72 with a phone.  And when I said check out your training I thought of it early on when we were working with Bank of America, this is another aspect of training is the language.  Before there were talking ATMs, there were no talking ATMs.  We're trying to figure out with industry should they be called talking ATMs, voice guidance, audio assist, all these words.  The blind people I work with were big proponents of calling them talking ATMs because it was easy.  But it turned out that people would call and say oh, do you have a talking ATM in Minnesota, but the people had only been trained to call them voice‑guided.  And we were really having a roadblock on the training and we sat down with the bank people and we called the 800 number and we asked a question and we could see right there this isn't working.  So test your training, not just with a test at the end that a person did it.  Call up your own phone number ask a question as a lay person would ask it and see what kind of answer you get.  Training, training, training, it's part of our settlement agreements, structured negotiation, and it's part of the work the justice department has done, and it's part of lawsuits.  

    Best practices.  Having an accessibility policy.  Again, so important.  Again, not cookie cutter.  Think of what it's going to apply to.  Who it's going to apply to.  What accessibility standard you're going to use, which as you mentioned, WCAG 2.0AA if you do federal procurement you want to mention section 508.  Where does the buck stop, how do you escalate, what are the customer service protocols and there may be many other things in an accessibility policy but it is a best practice to have one and to make it public.  That's on slide 73.  On slide 74, I have best practices home page AIP.  Which stands for accessibility information page.  I illustrate this with a wheelchair rider doing some adjustment on another wheelchair.  I got this off a website and I put this on because you don't need to reinvent the wheel.  I thought that was to remember that.  It's really important to let the public know what your accessibility efforts are.  And I have a page on my website.  It's on the most popular listing on the home page and also if you go to bit.ly/AIPage, AI for accessibility information.  I try to keep a list of accessibility information pages.  I probably have 40 and I'm always adding to them.  You can see some are better than others.  I didn't only put up the best ones.  The best ones, most important thing you can have on your page is your commitment and contact information.  If someone has a problem on your site, they need to know where to go.  As I said that recent Denver settlement that just came out of the department of justice talked about having a link on the home page.  On the footer really it should be the footer of every page or it doesn't have to be the footer, but it should be on every page, you have a problem, what's the e‑mail, what's the phone number and again, test that.  Send an e‑mail to that e‑mail and see how quickly you get a response.  Call that phone number and see what happens.  

    Another thing in the legal profession, and again this isn't legal advice, but I have heard that in‑house lawyers are like well maybe we better not say anything because if we say something and we're not perfect, we're going to get slammed for it.  My experience is different and I think I talk about this in the book.  That again, when someone calls me first thing I do is say does this company have an information page.  Not that it's going to guarantee full accessibility but it's going to show us that someone somewhere in that company knows what accessibility is.  So that's an important best practice.  That's on slide 74.  

    Slide more best practices.  Yes.  Slide 75.  Add to performance evaluations.  If someone is responsible for accessibility, whether it be customer service or web development or procurement, evaluate that person.  In part on how good a job they are doing so they can get tips for doing better.  Use a testing tool.  There's a lot about that again not cookie cutter.  Make sure you have a tool that works for your needs.  Usability testing.  Again so important.  Bring disabled people in.  In my resource page I have a link to a list of non‑profits that do this kind of work.  So important, doesn't have to be ‑‑ I don't want to say fancy, but there's nothing to replace the idea of getting actual feedback from real people with disabilities using your technology, be it a mobile app or a kiosk.  Your vendor contracts, this is so important, and we talk about this in our structured negotiation agreement.  The vendor contracts.  Be very specific about what you expect.  Don't just say meet federal requirements.  If you want software or whatever you're buying tested by disabled people before it's delivered, put that in the contract.  Say what your standard is.  So don't just gloss over the idea of third‑party content on your websites.  That's one of the issues in Winn‑Dixie.  That the judge after that trial said that third‑party needs to be accessible.  

    Okay.  It feels like I just wrote another book.  On slide 76, I say best practices culture.  And I have two logos here.  One is Microsoft, one is capital one.  I just finished reading the book by the CEO of Microsoft it's called hit refresh.  And I wanted to read it because I wanted to see what's happening at the top to make Microsoft really step into this leadership role that they've taken in the past while.  And they have a chief accessibility officer and she did an interview with him.  Anyway, I recommend the book to you if you're interested in that kind of thing.  And I did check, it is on book share.  Because Microsoft has a culture of accessibility that starts from the top.  Capital One.  She is are just a couple of companies.  Many more companies have a culture of accessibility.  But how do you create that is a good post on if you look up drop box accessibility they have a post how we create a culture of accessibility.  Merger of Verizon and Yahoo have an accessibility labs or sometimes they call them empathy labs and starting at the top and baking accessibility in so it's not just stuck in the legal department, it's not just stuck in the web development department but it's everywhere in your organization.  

    Okay.  So I think that's 76.  

    On slide 77, just a summary again.  The best practices mean results for people in the organization.  Students, shoppers, patients, customers.  These are all categories of people that the law has impacted.  Taxpayers, there was an early case against H&R Block, their website.  Their investors, employees, applicants, fans, citizens, diners, we did a structured negotiation with Denny's, homeowners, lawyers and clients.  The best practices, whatever the category of people you are or are serving are going to benefit from the best practices.  I want to take a few questions.  Just a few resources.  Do you want more law.  A couple of things I can recommend to you.  For higher ed updates the University of Minnesota keeps a very good page which has a short link at bit.ly/highereda11y and on there you will be able to find the Miami University settlement there too and press releases and complaints.  My accessibility legal updates, I do an e‑mail, I have an e‑mail list.  I don't send an e‑mail very often but if you want to be on the list, lflegal.com/contact in the topic section of my.  The Seyfarth ADA blog.  They do a good job on the metrics of how many lawsuits are being filed.  Ada titleiii.com.  

    Again my book, it's stories, it's the relationships that were built, it's how experts work together instead of fighting with each other.  It's accessibility.  And if you're at shopaba.org you can use this LFLEGAL20 code.  It's good through the 23rd, I think.  And I think that brings me to slide 80.  I have 7 minutes for questions.  I'm on Twitter as LFlegal, you can reach me through the contact, LF@LFLegal.  I have a media tab, on the speaking page you can see upcoming talks, any talks that are recorded like this one will be on the speaking page, you can see other talks like this in the past.  I really want to thank you and if you have questions I'm happy to take them 

>> We actually have quite a list of questions so we probably won't be able to get to all of them but here is a couple.  

    Do OCR or DOJ institutional agreements serve as precedence to further define how the ADA looks at a website?  

>> That's a good question.  The idea of precedence, structured negotiation settlements I like to say they have industry precedent.  A judge is not going to say I have to follow what happened in structured negotiation.  It doesn't have that kind of legal precedent.  A work that government agencies do is supposed to be given deference if a case goes to court, which means courts are supposed to, and again, this is not legal advice, but there's this whole idea that courts are supposed to give agencies kind of extra credit for their opinions if an agency has an opinion, the court not bound by precedent to follow it, but should listen to it.  But a lot of these settlements are very good, for guidance for your own agencies.  If you ended up with a complaint, this is likely what it would look like if you settled.  It does tell you how the agencies are thinking about the Americans with Disabilities Act just like the cases did.  

>> Great, thank you.  

    Another question says where in the Americans with Disabilities Act can courts infer web accessibility requirements?  

>> Again, there's a couple of places.  One is just the pure discrimination language of the ADA.  I don't have the actual language right in front of me.  But the ADA is about not ‑‑ is about inclusion and not discriminating.  So say you're a bank and you allow your customers to go online to check their accounts.  Well, if you only allowed some customers and not others, that's discrimination.  And the only way you can allow disabled people is by having an accessible website.  So that's the basic non‑discrimination idea.  There's also the idea of effective communication in the ADA.  That if you're covered by the ADA, if you're a government agency or a store or education institute or whatever, you have to effectively communicate with everyone.  Like I said before, if you give out paper, it has to be everyone can read.  If you have a website and you're communicating through a website, which most every organization is, the only way to effectively communicate is to make that website accessible.  And it's best practice that WCAG 2.0AA is a standard to make the website accessible.  That's the two participation, nondiscrimination, effective communication exclusion.  

>> Great, thank you.  One other person asks, what if a website itself is acceptable but that has a third‑party entity how do they make sure it's accessible.  What is that relationship?  

>> Yeah.  Like I said, the department of justice, in their settlements and in the settlements that have been the result of lawsuits that I've done talk about the responsibility of the site owner for the third‑party content to be accessible.  And some of that, there's obviously contracts between the vendor and the website owner.  But if you have a website from the user's perspective, often they don't know oh this was put there by a third party or this was as a result of a contract.  There's not that many cases that go so specifically into this.  But Winn‑Dixie case I'm pretty sure said that third‑party content is a responsibility of the site owner.  But again, the post important thing for the site owner to do is to put it in the vendor contract very specifically.  

>> Got it.  

    Well, thank you so much Lainey.  We really appreciate it.  

    One last thing I want to mention is we actually got a few more comments than questions about some great resources where people can go to learn more about this, participate in some conferences.  I'm not going to read all that information out, but we should be able to send that out to you guys so you can have access to that.  

    And again, we just want to thank you so much, Lainey, for coming.  This concludes today's webinar.  We realize that many of you still have many questions and we just don't have enough time.  So we apologize.  You can always call our 1‑800 number at 1‑800‑949‑4232 or check us out at adainfo.org.  Lainey also gave you her contact info so we definitely encourage you to contact her.  

    So go ahead and check out our resources and a reminder that the digital recording will be available.  We also send out a survey to get just a quick feedback on how you enjoyed today's webinar.  So please go ahead and feel free to fill that out and give us some input.  And on slide 82 you can receive a certificate of participation.  The access code today is accessible digital access.  Again, that's accessible digital access.  

    And our last slide, slide 83, thank you again for coming and we hope to have you on future webinars. 
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